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THe 


JADIES Hone 
JOURNAL 


Is the foremost exponent of dignified domestic litera- 





ture. It lays under contribution the most fertile lit- 
erary minds of America and Europe, and is drawing 
to its columns all the most eminent authors of both 


continents. 


Its editorial staff comprises 14 specialists, each 
editor being chosen for his or her particular adapta- 
bility to the work entrusted to them. 


The illustrations are of the highest class, and are 
furnished by the most distinguished American artists 
The Journat has exclusive service in many lines, and 
presents to its readers original matter ody, and that 
of the highest order. 





The class of people who read and ap- 
preciate such a periodical must be 
apparent to the careful advertiser. 


CURTIS PUBLISHING CO., 
Philadelphia, Pa. 
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THE PROPER BASIS. 





No sooner do advertiser and pub- 
lisher begin to argue on what is a fair 
rate for advertising in a paper with a 
certain circulation than each makes the 
discovery that the other looks upon the 
matter from a very different standpoint. 
The advertiser is willing to pay only 
such a price as shall leave him a clear 
margin of profit. Of course the larger 
the margin the better; but there must 
be some profit, or else he will refuse to 
invest. The publisher, on the other 
hand, wants to get a price which, com- 
bined with the remainder of his income, 
will make the publishing of his paper 
a paying business. It is the old story 
of the two-sided shield. 

But the question that it is desired to 
raise in this article is whether the aver- 
age publisher does not expect his ad- 
vertisers to do more than their share 
toward paying the expenses of the 
paper, and whether he ought not to 
look for a larger proportion of his in- 
come from subscriptions and sales. In 
the case of many country newspapers 
the actual income from this source is 
so insignificant as to be hardly worth 
considering. The publisher finds that 
he is unable to sustain a strictly paid- 
in-advance subscription list, and conse- 
quently he sends his paper to a great 
many people who never intend to pay, 
simply for the sake of having a circu- 
lation basis upon which to procure ad- 
vertisements. If taken to task in re- 
gard to this condition of things, he 
explains it by saying that the delin- 
quent subscribers ‘‘are all good”’ for 
the sums which stand opposite their 
names in his books, but they are merely 
a little slow in paying. He knows 
that if he were to weed out the names 
of all such non-paying ‘‘ subscribers ’’ 
his mailing list would be reduced to 
very diminutive proportions, indeed. 
The New Haven Register, for example, 
claims to be the only paper in Connec- 





ticut with an actual paid-in-advance 
subscription list. 

The country publisher generally re- 
flects upon the situation somewhat in 
this way: ‘‘My expenses—with a 
proper allowance for depreciation of 
materials—are so much, From my 
advertisers I must get enough to bal- 
ance these accounts and leave a margin 
of profit; otherwise I shall be doing 
an unprofitable business and will be 
obliged to suspend publication.” But 
is this not expecting altogether too 
much from the advertiser? Eugene M. 
Camp, writing in a recent issue of 
the Century, says that ‘‘ newpapers 
have two sources of income—advertise- 
ments and sales of copies. The former 
is greater than the latter, but notin a 
proportion so overwhelming as is gen- 
erally supposed.” 

He then goes on to assert that most 
dailies in ‘the large cities realize an 
income in about the proportion of two- 
thirds from advertising to one-third 
from subscriptions and sales. Grant- 
ing that this is a fair statement as re- 
gards the great dailies, how is it with 
the 8,767 publications which issue 500 
copies or less? No one imagines for 
an instant that any such proportion 
holds good with them, and Mr. Camp 
was careful to limit hisstatement to the 
big dailies only. 

The organ of the country newspa- 
pers recently printed an estimate of the 
cost of publishing a paper with soo 
circulation. One of its items, coming 
under the head of receipts, was ‘* 400 
subscriptions, at $1.50.” It was very 
properly admitted, however, that this 
was an outside estimate. ‘‘ We believe 
that few will quesiion that $600 in 
cash subscriptions is a very liberal es- 
timate,”’ said the writer of that article, 
‘for a paper of 500 copies issue, for 
few papers have less than 100 exchanges 
and free copies.” That there are ab- 
solutely no papers within the 500 limit 
which derive so large an income as 
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$600 from subscriptions would be a 
dangerous statement to make, but it 
cannot be doubted that the estimate is 
excessively high for the average. 

And it is just here that the difficulty 
comes in. As much as the publisher 
falls behind on his subscriptions, so 
much he must make upon his advertise- 
ments, or else go to the wall, When 
the foreign advertiser offers him less 
than schedule rates he talks about star- 
vation prices, and never thinks of his 
close-fisted fellow-townsmen who re- 
fuse to see enough merit in his paper to 
induce them to pay for it. Why the 
advertiser Should be expected to make 
up for the deficiencies in the subscrip- 
tion income is a matter not readily per- 
ceptible. If the country publisher 
were to give more of his time to im- 
proving the reading matter in his paper 
and building up a local journal that his 
neighbors would be obliged to take and 
pay for, the same as the city papers, 
perhaps he would not find the rates 
that he now receives so very outrage- 
ous. It cannot be doubted that there 
are many little papers struggling along, 
for whose existence there is no ade- 
quate excuse. James W. Scott, of the 
Chicago Herald, is authority for the 
statement that if the receipts and ex- 
penditures of all the papers in America 
were added up in different columns the 
result would be a big shortage. 

Undoubtedly this question of the 
relative income from subscriptions and 
advertisements touches an important 
phase of the problem. What is the 
proper and reasonable basis? Mr. 
Camp has furnished a starting-point in 
the case of the big dailies, but in what 
direction and how far it shall be carried 
for the great class of country publica- 
tions are matters yet to be considered. 

It will be observed that this consid- 
eration has been confined to the pub- 
lisher’s point of view alone. As a 
matter of fact, the advertiser is directly 
interested only in the question of what 
the space is worth to him. The woman 
who goes shopping doesn’t care what it 
costs to run such an establishment as 
Macy’s or Wanamaker’s. She must 
get the article she is in search of at a 
price that comes within her means or 
else go without buying. 

Joun IRvING Romer. 





ahi 

THE liberal advertiser will succeed 
if he only counsels with those who can 
counsel wisely. — Advertiser in Kansas 


Gity Star. 
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INDORSEMENTS OF PRINT 
ERS’ INK. 





In.response to inquiries for the opin- 
ions of prominent men as to the value 
of advertising, PRINTERS’ INK has been 
at some pains to gather the following 
quotations. For the most part they 
will be recognized as coming from men 
who have been large advertisers and 
are competent to advise on this subject. 
Of course this list could be extended 
indefinitely, but it is believed that the 
following collection will meet the want 
which has been expressed : 

My success is owing to liberality in 
advertising.—Robert Bonner. 

Keeping everlastingly at it brings 
success. —V. W. Ayer & Son. 

The road to fortune is through 
printers’ ink.—P. 7. Barnum. 

Advertising has furnished me with 
a competence.—d mos Lawrence. 

I advertised my productions and 
made money.—Nicholas Longworth. 

Success depends upon a liberal pat- 
ronage of printing otfices.—/. /. Astor. 

Frequent and constant advertising 
brought meall I own.—A. 7. Stewart. 

Constant and persistent advertising 
is a sure prelude to wealth.— Stephen 
Girard, 


Sir, advertising is like learning—‘‘a 
little is a dangerous thing.”—/. 
Barnum. 


My experience has left no doubt of 
the value of newspaper advertising.— 
L. S. Metcalf. 

Advertising is to business what steam 
is to machinery—the grand propelling 
power.— Jacaulay. 

I would as soon think of doing busi- 
ness without clerks as without adver- 
tising.—/John Wanamaker. 

He who invests one dollar in busi- 
ness should invest one dollar in adver- 
tising that business.—A. 7. Stewart. 

Parties having anything they want 
to sell speedily and to advantage can 
do so by advertising freely.—Z. 2. 
Adcbott, 

I have for twenty years advertised 
my school for from $1,000 to $1,500 a 
year, and have always found it to pay. 
—TL'rof. Alonzo Flack. 

It is an established fact that how- 
ever useful or valuable a medicine may 
be, the sale of it can only be kept up 
by constant advertising. — Seth W. 
Fowle. 

I hereby certify that by careful and 
extensive advertising I have, since 
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1863, increased my capital and business 
more than one hundred fold.—AZ. A. 
King in 1870. 

Advertising needs to be done per- 
sistently. What would be thought of 
the farmer who simply put his grain 
in the ground and did nothing further ? 
—Ge. P. Rowell & Coa. 

In the earliest years of our business 
we kept ourselves in the keenest of 
poverty in order to use our money in 
advertising an article we felt sanguine 
would one day acquire us reputation 
and fortune.—Dr. Hostetter. 

Does the reader think that such a 
business as this has been created, and 
that, too, far away from the business 
centers, without. the aid of printers’ 
ink? No; the men at the head of 
this establishment are too far-seeing 
and sagacious not to know that having 
a good thing they must let the world 
know of it—and in what way so readi- 
ly, or so cheaply, as by advertising ?— 
£, & T. Fairbanks. 

tigen 


LACK OF CONFIDENCE, 





Who is there at all familiar with the 
great advertisers of the country, or con- 
versant with advertising matters in gen- 
eral, who cannot call to memory many 
individuals, firms and corporations, the 
envy of whose success and accumula- 
tion of vast fortunes through the per- 
sistent and judicious advertising of 
some article of at least trivial and often 
decidedly questionable merit, has stim- 
ulated others to an attempt at follow- 
ing theirexample? And how many of 
these, through lack of good judgment 
and the requisite nerve to pay out their 
money and patiently await returns, have, 
at the end of a three or a six months’ 
trial, their faith in advertising blasted 
—been driven upon the sands of their 
own ignorance and compelled to aban- 
don the project in despair? Their an- 
ticipations were perhaps unwarranted, 
but chiefly they lacked the confidence 
which characterized the successful men 
whom they imitated. Some of this 
latter class have, with a sum insufficient 
to properly advertise one State, attempt- 
ed to cover the whole country in spite 
of the fact that no great general would 
scatter his forces all over the field in 
the heat of a vicious engagement. Con- 
centration would rather be the order of 
the moment. Asa result of such inju- 
dicious spreading out of their matter, 
returns were so slow as to cause them to 
give up in disgust. Others have focl- 
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ishly spent more money in the adver- 
tising of an article than the profits on 
the sale thereof would justify; more 
have used the wrong mediums, lacked 
the ability to design cuts and write ad- 
vertisements that would fully and forci- 
bly set forth their argument yet keep 
the expense within a limit justified by 
the nature of the profit on the article 
offered for sale, and still have an ad- 
vertisement so clear, striking and at- 
tractive that all who read may see, all 
who see may read, and those who have 
read may be convinced. 
RIDING A WHEEL, 

The bicycle manufacturers have been 
putting out some pretty good advertise- 
ments of late through the medium of 
the trade press, as well as the maga- 
zines and regular newspapers. Several 
of these have appeared in PRINTERS’ 
Ink, and another of this class is repro- 
duced herewith ; 








Don’t be a Monkey 


and ride a high wheel; get a Rover Safety, 
the undisputed father of them all. The John 
Wilkinson Co., 55 State street, Chicago. 





A severe critic might make the point 
that the advertiser would do better to 
advertise his own machine instead of 
that of arival. However this may be, 
the drawing is undeniably ‘‘ catchy,” 
and the idea of comparing the backbone 
of a bicycle to a monkey’s tail is to 
say the least novel. The bicycle busi- 
ness is one which lends itself readily to 
the needs of the advertiser, and it is to 
be presumed that the various manu- 
facturers find in printers’ ink a profit- 
able investment. 
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RETAILERS’ ADVERTISING. 





The average retail merchant does not 
pay much attention to advertising and 
many of them would deny that they did 
any at all. If, however, the question 
is looked at carefully it will be found 
that the retail merchant does advertise, 
and the most prosperous ones do it to 
a very large extent, possibly in a greater 
proportion than any other traders. Ad- 
vertising is generally considered in the 
light of a liberal use of printers’ ink, 
whereas advertising is neither more nor 
less than calling the attention of the 
public to the wares you sell, 

It assumes all manner and sort of 
phases from the large display advertise- 
ment in the local newspaper to the 
plain chalk-marked sign board stuck in 
a barrel of potatoes outside or inside 
the store. Some merchants advertise 
by selling one particular article at a 
loss, while others by a judicious use of 
advertising talent sell all the goods 
they dealin at a fair margin of profit 
and make money. It is simply a ques- 
tion of method and the mediums em- 
ployed. 

Some retail houses spend large sums 
of money in the daily newspapers and 
find it pays ; indeed, it is pretty safe to 
say that those who spend the most make 
the most. Itis not exaggerating to say 
that in particular cases some of these 
large retail houses pay as high as $30,- 
000 to $35,000 in a year to a single 
newspaper, while their entire payments 
amount to hundreds of thousands. 

To the average retail merchant these 
statements may appear somewhat in- 
credulous, yet they are facts that are 
well known to those who have any 
means of obtaining reliable informa- 
tion. The amount of money devoted 
to advertising is limited only by profits 
made in cases of this kind. Most of 
these large houses started in a very 
small way, and the proprietors, had 
they been asked at the commencement 
of their career if they thought such 
huge expenditures practicable, would 
have given their opinions in the most 
negative manner indeed. Some would 
have said it would be simply ruinous 
and the height of folly todo so. One 
house spent a dollar and a half a week 
for the first year in a local journal and 
so developed that in less than 15 years 
it spent $2,000 in a single day. Other 
cases could be named where the expen- 
diture was even ter ; but there is 
abundan”’ evidence to prove that adver- 
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tising is as necessary to business as oil 
is to a steam engine, 

This article is not written with any 
idea of pointing out the way to adver- 
tise, but simply to arouse the attention 
of the retailers of the country to the 
facts already known. Noretailer should 
stand in his own light upon this ques- 
tion, but should try to work out his 
own salvation by using every means in 
his power to extend his business. If 
we look more and more over the names 
of the most prominent business houses, 
such as Marshall, Fields, Wanamakers, 
Ridleys, and a dozen others, we are led 
to say, ‘‘go thou and do likewise,” 
but you could not do it without adver- 
tising.—/ohn 7. Burgess in National 
Grocer. 

—_~+ -»—_—_——_ 
A MYSTERIOUS ADVERTISE- 
MENT, 





The small mystery of the Norwegian 
advertisement goes on withtime. Every 
day for many months an advertisement 
has appeared steadily in a prominent 
New York paper which states that a 
Norwegian who is a thorough cook and 
houseworker is looking for employment, 
and can give the best of references as 
to character and ability. A number of 
men who watch the papers carefully 
have written to this mysterious adver- 
tiser, but they have not succeeded in 
finding out who she is. The amount 
of her advertising bill is considerably 
greater than the wages she could earn, 
and it goes on month after month as 
regular as the issue of the paper. All 
sorts Of letters have been addressed to 
her, offering her good places, etc., but 
it is impossible to get a reply. Her 
letters are collected by a man whose 
face would probably be recognized at 
Police Headquarters, and she some- 
times has a hundred or more answers 
in a day. Several attempts by news- 
paper reporters to find out what the 
advertisement means have failed.—Z-x. 

- anal 

THERE is in our city a German ad- 
vertiser who goes altogether by Web- 
ster, and who makes no allowance for 
any word being plural. A new com- 
positor in the office used the word 
**costs”’ in one of his advertisements, 
and was paralyzed when the proof was 
returned to him with the final ‘‘s” 
marked out, and a marginal notation 
stating that there was no such word as 
“costs” in the dictionary.—<Artist 
Printer. 








PRINTERS’ 
COMMENDA TIONS. 
R, NiLes } 
piscine ‘ADVERTISING AGENCY, : 


Boston, June, 6, 

Editor of Printers’ Ink: 
Your Printers’ Ink isa treasure. * * * 

Cari G, ZERRAHN, 
Tue Farm Journat, 
PHILaADELPuHiA, Pa., June 5, 1890. ; 
Editor of Prinvers’ Ink: 

I often re-read Printers’ Ink and always 
like the editorials and small advertisements. 
* ApverTisinG M’c’k Farm JouRNAL, 


1890. § 


Pierre Dairy Caprrat, 
Pierre, South Dakota, June 6, 1890. f 
Editor of Printers’ Inx: 

* * * Your publication is a very inter- 
esting and useful one, and I use your argu- 
ments in omy with advertisers with g 
effect. B. Instanp, Bus. Mgr. 


NASHVILLE BANNER, 
Nasuvitie, Tenn., May 29, 1890. f 
Editor of Printers’ Ink: 

* * * I find Printers’ Inx on file in the 
offices of general advertisers and general ad- 
yertising agents wherever I go. 

A. L. Lanois, Jr., Business Manager. 

H, D, Cusuman, Manufacturer of } 

Cushman’s Menthol Inhaler, - 

Turee Rivers, Mich, May 29, 1890. } 
Editor of Prix ters’ Ine: : 

* * * The weekly visits of Priwrers’ 
Ink are received with pleasure. They are al- 
ways interesting and instructive 

. D, Cusuman, 


Port Jervis Union, 
Port Jervis, N. Y., June 5, 1890. f 
Editor of Prixters’ Ink: 

Punters’ INK reaches us regularly and we 
take great pleasure in perusing it. It was a 
happy conception and it seems to us its sug- 
gestions must be of decided value to the ad- 
vertiser. * * Sr. Jonn & Sacmon, 

Printers’ Inx, published by Geo. P. Rowell 
& Co., 10 Spruce street, New York City, is the 
Tom Thumb of journalism in the matter of 
size, but a condensed encyclopedia in all that 
relates to effective advertising. The issue 
before us is remarkable as illustrating how 
much solid information and cogent reasoning, 
garnished with wise and witty excerpts, can 
be compressed within diminutive columns.— 
American Artisan, 





SPECIAL NOTICES. 





Advertisements under this head, two lines or 
more, without display, %5e. a line 


porta further. 
[Peer JOURNAL. 
Fores CALL, Quincy, I. 
PPE CHICAGO EVENING POST. 
Kern ’ TAPE IS THE BEST. 


wee NASHVILLE BANNER’S $500 OFFER. 
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Me ae BANNER. Most read in its 
locality. 


ag Md aaa (Texas) CONSTI 
Nasuviute BANNER. 8 pages. Largest 
circulation. 


SE GOLDING & COS LIQUID CEMENT 
for tableting. 

ASHVILLE BANNER leads. Read local 
about circulation further on. 

HE ARGONAUT goes into all the well-to 
dc families of the Pacific Coast. 


TO NAME MAGAZINE, Baltimore. “Clev 
AN er.” $la year. i24¢c.aline. Try it. 





VVERYBODY IN KINGSTON, Ont., reads 
THE NEWS. April av average, 2,062 daily. 
‘J\HE MORNING NEWS, New Haven.—The 
largest morning circulé circula’n in Connecticut. 
AILY & WEEKLY, EVANSVILLE DEMO 
KRAT, largest c ire’n in Southern Indiana. 

ee - HOME CIRCLE, St. Louis,Mo. Month 
ly; 75,000 cire’n. Rate, 5) cents per line. 

HE COMMERCIAL ADVERTISER, New 
York. In improved form. Six to twelve 

pages. 





YHE ARGONAUT is the only High-Class 
Political and eed Weekly published 
on the Pacific Cc 


MVE cummed iat ADVERTISER, New 
York, is without an equal in the evening 
press of this country. 
HE ARGONAUT has a larger circulation 
than any paper on the Pacific Coast ex- 
cept three San Francisco dailies. 


‘AN FRANCISCO CALL, the best morning 
) newspaper in California. Unequalled in 
circulation, character and influence. 


‘J\HE COMMERCIAL ADVERTISER, New 
York, is the only Associated Press news- 
paper uniformly sold at 2 cents a copy. 


AN FRANCISCO BULLETIN—estab. 18%5— 
is the leading evening newspaper of Cali 
fornia in circulation and influence, Try it. 


ALT LAKE TRIBUNE, according to the 
}) American Newspaper Directory for 18%), 
oy" ae circulation of any Daily paper 
n Utah. 


HOUSANDS ot single stamped copies of 

THE ARGONAUT passthrough the San 
Francisco post- ais every week, remailed 
by subscribers. 


YORONTO GLOBE, according to the Ameri- 

can Newspaper Directory for 18%), has the 

largest circulation of any Daily in the Prov 
ince of Ontario. 


"XHE WEATHERFORD CONSTITUTION 

commenced Monday, June the 9th, an 
Evening Edition that heads the list of Texas 
evening dailies. 


JAPER DEALERS—M. Plummer & Co., 

of 161 William St., New York, will fill 

any order for paper— from half a quire to 
thousand-ton lots. 


HE ORANGE GROVE - * (Monthly), Liver- 

pool, Fla. $1.00 yearly. Will club with 

any food paper and take payment in adver- 
tising. Samples free. 


NHE DENVER REPUBLICAN, according 
to the American Newspaper Directory 
for 1890, has the largest circulation of any 


new spaper in Colorado. 0. 
a, Hartford, acc according to the Ameri- 

Newspaper Directory for 18%, and by 
general consent, has the largest circulation 
of any daily in Connecticut. 


000 BANKERS, pepehanes and 


aaltete of N. reached 
by an?adve. in THE BANKER AND TRabbs. 


AN, Boston. Send: for rates, 
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NTERIOR, Chicago, according to the 

American Newspaper Directory for 1890, 

has a larger circulation than any other Pres- 
byterian weekly in all America. 


ALLAS NEWS and GALVESTON NEWS, 

according to the American Newspaper 

Direc’ tory for 189, have the largest circula- 
tion of any daily papers in Texas. 


jy E WILL insert 2 lines 1 week in 1,300 

newspapers for $13.00. Send for cata- 
logue. Address NE ORK NEWSPAPER 
UNION, 131 Leonard S8t., New York. 


TLANTA JOURNAL, according to the 

American Newspaper Directory for 1890, 

his the largest circulation of any daily news- 
paper issued in the State of Georgia. 


TYVHE LORD & THOMAS Religious News- 
yaper Combination is THE medium for ad 
vertisers to reach the best buyers of the West, 
Lowest rate by all advertising agencies. 
EORIA JOURNAL, according tothe Ameri- 
a Newspaper Directory for 1890, has 
the largest circulation of any daily paper 
in Illinois, outside of the City of Chicago. 


DVERTISEMENTS received for leading 

American newspapers. Files kept three 

months for examination by advertisers. Ad- 
dress GEO. P. ROWELL & CO., New York. 


ng ae A large stock of elec- 
trotypes of engravings—embracing all 
subjects—at nominal prices. THE PRESS 
ENGRAVING CO., 88 and 9 Centre St., N. Y. 


Dee" (IOWA) TELEGRAPH. Circu- 
lation—Daily, 5,000; Weekly, 10,000. Best 
advertising med um in Northwest. ' Send for 
rates, HAS, E. HALL, Advertising Man’g’r. 


HE KANSAS FARMER, published at To- 
peka, has the largest circulation of any 
Kansas newspaper acc« a to the American 
Newspaper Directory for 18% for 1 Ask forsample. 
UFFALO TIMES, accord according to the Ameri- 
can Newspaper antes J for 1890, has a 
circulation which is exceeded by but one 
oat net poner in the State, outside the City of 
ATIONAL TRIBUNE is the ouly i” poper 
published at Washington, D. C. h 
the American Newspaper Direc tory rhe 1890 
accords a ular circulation exceeding 100,000 
copies each issue. 
MAHA BEE, according to the American 
Newspaper Directory for 1890, has the 
largest daily, the largest Sunday, and the 
largest week kly issue possessed by any Ne- 
braska newspaper. 
HE AMERICAN ANALYST, of New York, 
is one of the 100 publications in America 
that, qoceeing, to a list published by 
Rowell & Co., circulate over 25,000 copies each 
issue. It t goes to families. 
ACKSONVILLE TIMES UNION, according 
to the American Newspaper Director 











for 1890, is the only paper in Seog whic 
prints larly more than five thousand 
copies each and every issue. 


EDICAL BRIEF, a monthly, published 

at St. Louis, has, according to the Amer- 
ican News’ r Directory for 1890, a larger 
circulation than any other ‘al period ical 
printed in the United States. 


HE BOWLING GREEN TIMES.GAZETTE, 
weekly edition, has the largest circula- 
tion of any pa r published in de mye t out- 
side of Louisv tie. according to the American 
Newspaper Directory for 1590. 


ny Rod YORK LEDGER is one of the 

wspapers to which the new edition 

. the "American Newspaper Directory for 

89) accords a regular circulation of more 
aa 100,000 copies each iss each issue. 


UFFALO EVENING NING NEWS, to 
the American Newspaper Directory for 

a er circulation a. tn J other 
ty of New 


1 
Dat in the State outside of the Ci 
York, not excepting Brooklyn. 
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NDIANA FARMER, publis ed at Indian- 

apolis, has, according to the American 
Newspaper Directory for 1890, a larger circu- 
lation than any other agricult weekly 
issued in the State of Indiana. 


EATHERFORD, TEXAS, is very prosper- 

ous and has bright prospects, much of 
which conditions are due to the CONSTITU- 
TION, one of the ablest Texas papers, which 
fact is attested by its circulation. 


EST SHORE: Portland, is the only paper 

in Oregon that is rated by the Ameri- 
can News 2x Directory for 1890, as havin 
a circulation of more than 25,000 c -opies each 
issue. It is beautifully illustrated. 


CCORDING to the American New eer r 
Directory for 1890, HOME ANDCOUN 
a monthly Veteran’s friend and literary pape r 
at N. Y. City, has the largest circulation of 
any of its ¢ Make a note of this. 


O reach the people of the West and South 
sides of Cleveland sfeere is but one me- 
EVENING STAR, 480 Pearl 
St. Geo. P. Rowell & Co. uote it as one of 
the four leading dailies of Cleveland. 


HE NEW YORK SUNDAY MERCURY is 

one of the 55 newspapers to which the 
new edition of the American Newspaper Di- 
rectory for 1890 accords a regular circulation 
of more than 100,00) copies each issue. 


HE CENTURY MAGAZINE, New York, is 

one of the 27 periodicals to which the 
new edition of the American Newspaper Di- 
rectory for 1890 accords a regular circulation 
of more than 150,000 copies each issue. 
Cw ARLESTON, 8. C. THE NEWS AND 

COURIER has the largest Daily, Weekly 
and Sunday issue of any paper published in 
the State of South Carolina, according to the 
American Newspaper Directory for 1890. 


G ROCERIES: of all the publications wd 
WF voted to the Grocery trade, accordin, 
the American Newspaper Directory for 1 0, 
the largest circulation is possessed by the 
NATIONAL GROCER, weekly, N. Y. City. 


“= VOICE yy ¥- in New York City, 
is one of the 28 publications in the 
United States that, accordin pe a list pub- 


om to use, THE 





lished by Geo. P. Rowell & , circulate 
tween 100,000 and 150,000 copies each issue. 


IPPINCOTT’S MAGAZINE, Philadelphia, 

Pa., is one of the 55 periodicals to which 

the new edition of the American Newspaper 

Directory for 1890 accords a regular circula- 
tion of more than 100,000 copies each issue. 


HE NEW YORK MORNING JOURNAL 

is one of the 55 newspapers to a ich the 

new edition of the American wspaper 

Directory for 1890 -¥.. a regular cireula- 
tion of more than 100,000 copies each issue. 


= Ree ADVOCATE, New York 
is one of the 43 publications in the 
United ‘States that, according to a list pub- 
lished by Geo. P. "Rowell Co., circulate 
between 59,0uv and 75,000 copies each issue. 


MYvor cr zis one ot the pathos in New 
York hee) is one 0 ublications 











in the Unites hat, atin ng to a list 
ory hy 4 sent Kowell & Co., circulate 
tween 100,000 and 150,000 copies each issue. 


TEN, a Norwegian Weekly, published 

at Decorah, is credited by the American 

Newspaper Directory for 189% with having as 

large a circulation as any apne ng —y Ay in 
Iowa. Actual sworn circulation over 


ONDON DAILY FREE PRESS, according 
to the American Newspaper Directory 
for 1890, has the largest circulation of any 
Py! in the Province of Ontario outside of 
the City of Toronto. GEO. P. ROWELL & CO. 


HE hed Edition of THE TORONTO 
IL, according to i 5 American News- 
ot for 1890, h ae la t cir- 


culation of any new: aparece in the 
Province of Ontario. got Can. 














es: price of the American Newspaper Di- 
rectory is Five Dollars, and the purchase 
Of the book carries with ita paid subse ription 
to Printers’ Ink for oneyear. Address: GEO. 
P. ROWELL & CO., Publishers, No. 10 Spruce 
St., New York. 


OME AND FARM, a semi-monthly 
sued at Louisville, Kentucky, v4 
according to the American Newspaper Di- 
rectory for 1890, a larger circulation than any 
other agricultural paper published south of 
the Ohio river. 


be BS NATIONAL TRI TRIBUNE, published at 
WASHINGTON, D. C.., one of the B 
pie Lo nay in the United States that, 

co oy te a list — by Geo. P. Rowell 
& Co., have a regular average issue of more 
than ‘150,000 copies. 


UMBER- According to the American 

New apeper Directory for 189, the 

NORTHWESTERN LUMBERMAN, a weekly 

journal of 56 pages, published in Chicago, has 

a larger circulation than any other paper de- 
to this interest. 


Tis SATURDAY GLOBE, a weekly news- 
peper, —- at Utica, N. Y., is one of 
pers to which the new edition 

ot ft Aue ican Newspaper Directory for 1890 
accords a regular circulation of more than 
150,000 copies each issue. 


IRCULATION 1,500,000. There were print- 

ed and circulated for 1890 the above num- 
ber of GRIER’S ALMANAC. An Almanac 
calculated for the Gulf States. Space is al- 
ready being spoken for 1891. Only I4 pages 
sold. J. W. BURKE & CO., Macon, Ga. 


HENEVER an advertiser does business 
with our Swill be allowed Agency to the 
amount of $10, he will be al ed a tiscount 
sufficient to pay for a year’s sulsert ion ve 
yo A Ink. Address: 
& CO., New: “New York. Advertising ‘dawalh, No. = 
Spruce St., New York. 


HENEVER an n advert ertiser does business 
with our saveruans Agency to the 
amount of $50, he will be presented with a 
parr Digectory cop! < Oe op oe 
per Directo; oO pages, price 
8G ROWELL & CO., Newspaper Ad- 
erties. Ra 10 10 Spruce &t., New York. 


Qeranee CHRISTIAN ADVOCATE, pub- 

lished at Columbia, pee. according to the 

American Newspaper a for 189, a 

larger circulation than any er religious 

pocet jodical issued in the Siate Of South Caro- 

Cnn: mae le copies and rates, address 
‘ALVO, Jr., Columbia, 8S. C. 


aa psoas AND RANCH, a semi- 
monthly published at Dallas, ne oe 
cording to the American Newspape: 
ory for 1890, by far the largest eeciaton m of 
any agricultural — rinted in the 
State of Texas. ice, 119 Potter 
Building, New York. J.C % Cc. ‘BUSH, Manager. 


cKEESPORT, PA.—Ge Geo. P. Rowell & Co. 
— a list of the best 4 most widely 
circulated or influential newspapers issued 
at important business centers ach place that out} 
country ; 
gives the advert SS most Sor his money 
n this list THE ‘NEws, Daily, is named for 
McKeesport. 


Pepa MAINE.—Geo. P. Rowell & Co. 
oy @ list of the best or most er 
¢ << or a tere thru issu —_ 
anporten bus' ee centers throughou 
country ;—the ne nm each that 
ae a edeertion @ the AS. is money. 

m this list THE EXPKESS, aly, is named 
for Portland. 


CRANTON TRUTH.—Ge —Geo, P. Rowell & Co. 
publish a list of the best, most widely - 
culated and influential newspapers issued a’ 
important ters 
country ;—the ne in each place t 
Py advertiser most for his money. 
this list THE TRUTH, Daily, is named 
for Scranton, Pa. 


sued at important bust 
the tome at important 
hat out thecountry ;—the n are Se nae 
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ILUSHING, N. Y.—Geo. P. Rowell & Co. 
publish a list of the best or most widely 

circulated or influential news rs issued 

at inpertens bestaees a ‘ach pant the 
country ; r in @ lace tha 

a the adve Seer die maet r his monen. 

Gn th this list THE SOURNAL. ally and Week- 

ly, is named for Flushing. 


ICTORIA, Tex as.—Geo. P. Rowell & Co. 
publish a list of the best or most widely 
circulated or influential newspapers issued 
at important business centers throughout 
bd Fe ny? —the ane 6 in each place 
at gives the advertiser the most for his 
a, On this list THE "ADVOCATE, Week- 
ly, is named for Victoria. 


xy -~Ty Y.—Geo. Rowell & 

ublish a list of the Yak or most 

widely ulated or influential newspapers 

issu fat important business centers —- 
out t count j—the newspaper in eaci 

that gives ‘8 the advertiser the most for 

is money. On this list THE TIMES, Weekly, 

is named for Canandaigua. 


LTON, Illinois.—Geo. P. Rowell & Co. pub- 
lish a list of the best or most widely ci cir- 
culated or influential newspapers issued at 
Superens be ep aper-tn yy Be 


gives the ade advert poet ir a pen 
n this list ‘THE ter the moet H, Daily and 
Weekly, is named for for Alton. 


p= ILLINOIS.—Geo. P. Rowell & Co. 
publish a list of the best or most widely 
oa or influential newspa .— issued 
t important business Lanny 4 ee 
the >! my) newspaper =. h place 


that gi iser t at for his 
monee. On this list THE TIMES, Daily and 
Weekly, is named for Pekin. 


LBANY (N. Y.) DAILY PRESS & en 
pene’ on yo —— one ¢ the Rowell & Bo i 
recommended 1 o's ist 

of re —~-~A Ke Ad , 

—~K a PRESS are nn Re y as eg 4 
family ate “rs published 

at the Capital of the Empi tate, being in- 

dependent, newsy an¢ and reli lable. 


by DAILY PRESS.—Geo. P. Rowell & 
. publish a list of the best or most 
wide ely cloulated or influential newspapeis 
issued at importaht business centers through 
out the Fe wen —the newspaper in each 
lace that gives advertiser the most for 
is mon On this list THE PRESS, Daily 
and Wee! ly, is named for Utica, 


EWBURGH, N. Y.—Geo. P. Rowell & Co. 
blish a list of the best or most widely 
circulated or influential newspapers issued at 
. eee he nese ba 4 cach place that 
country ; > oe ro se ce tha 
this list THE JOURNAL: Be aily + Semi- 


Hf 


Weekly, is named for N: 
Dwr. rm P. Rowell & 
ublish a list of the best or most 
pin A, vad * influential newspapers 
a eapaper in each ple 
ou - 4m oe newspa; each 
hat gives 0 adworeioer ‘or his 
money. On this list THE TRIBUN Daily 
and Weekly, is named for Duluth. 
OHNSTOWN, N. Y.—Geo. P. Rowell & Co. 
publish a list of the best or most wide ly 
circulated or influential news: ued at 


he important business —_ throug hroughout the 


country ;— the a that 

e most for his money. 
this list THE DEMOCRAT. 

Weekly, is named for 


ALENA, ILLINOIS.—Geo. P. Rowell & 
Co. publish a list of the best or most 
or influential newspapers 
business centers through- 


that gives ti wertiser the ited bee 
moom Sp On this list THE GAZETTE, Daity 
and Weekly, is named for Galena. 


C 
i 
: 
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EYMOUTH, MASSACHUSETTS. — Geo, 

P. Rowell & Co, publish a list of the 

best or most widely circulated or influential 

a issued at important business cen- 

yughout the ou try ;—the newspaper 

gives the advertiser the most 

She is money. On this list THE GAZETTE, 
eekly, is named for for Weymouth. 


ORFOLK VIRGINIA.—Geo, P. Rowell & 

Co, publish a list of the best or most 
preree A circulated or influential newspapers 
issued at important business centers through- 
out the country ;—the newspa, place 
that gives the advertiser the most 
™ may. On this list THE VIRGINIAN, 
and Weekly, is named for } for Norfolk. 


NOXVILLE, TENN.—Geo. P. Rowell & 
Co. publish a list of the best or most 
—- circulated or influential newspapers 
issued at important business centers through- 
out the country ;— eee rin each place 
that gives the advertiser most for his 
money. On this list THE TOURN 
and eekly, is named for Knoxville. 


OLIET, ILLINOIS.—Geo. P. Rowell & Co. 
oublish a list of the best or most widely 
circulated or influential newspapers issued 
at ee business centers throughout the 
country ;—the — rin — ya —- 
ives the adver oe Er 
n this list THE. REP UBLIC AN ‘D's SUN, 
Daily and Weekly, is name is named for Joliet. 


QPatnorietD MISSOURI.—Geo. P. Rowell 
& Co. publish a list of the best or most 
widely circulated or influential newspapers 
issued at important business centers through- 
out the country;—the ne nowmnaner in each 
that gives the adve he most for 
is manor. On this list THE 1, LE ADER, Daily 
and Weekly, is named for med for Springfield. 


PRRINGR AN, "ALA.—Geo. P. Rowell & 
ublish a list of the best or most 
widely ‘elreulated or influential newspapers 
at important business centers through- 
<aeicasonaiers dicaeaeeraen each 
— te the advertiser the most for his 
On this list THE AGE-HERA 
reekly, is named for Birmingham. 


DATO Ohio.—Geo. P. Rowell & Co. 
lish a list of the best or most 
circulated or influential newspapers iss' 
* jeounry the business — throughout 
e coun >’ noun r each 
that ae adve nor’ the ¢ most his 
monet “On this list THE HERA Daily 
and Weekly, is nayed for Dayton, O Ohlo. 


ORWICH, CONNECTICUT.—Geo, P. Row- 
ell & Co. "publish alist of the bestor most 
panne circulated or influential _Bowspapers 





‘or his 
Daily 


and ¥ 


wily 
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YOND DU LAC, WIS.—Geo. P. Rowell 
& Co. publish a list of the best or most 
Pe or influential newspapers 
————— through- 

— ~ > af in each place 
most for his 


wid 
issu 
out the country;—the 
that gives the 
money. On this ‘ist t THE COMMON W. T. 
Daily and Weekly, is named for Fond du Lac. 


Ps Houston, Texas.—Geo. P. Rowell & 
publish a list of the representative 
daily news rs issued -y cities having a 
population of more than ;— the newspa- 
pers in each place which ae be specially rec- 
ae to advertisers as coming up to the 
-quisite standard of character and circula- 
tion. THE POST is the only Houston paper 
mentioned in this list. 


AZETTE, § Reringteie. 0.—Geo. P. Rowell 
& Co. pub ish a list of the representa- 
tive daily newspapers issued in cities having 
a population of more than 20,000;—the news- 
pers in each place which can be specially 
recommended to advertisers as coming up to 
the requisite standard of character and cir- 
culation. The GAZETTE, of Springfield, O., 
is included in this list. 


DVERTISING IN GERMAN NEWSPA- 
PERS throughout the United States and 
Canada carefully executed, at ~~ < 
rices, 4 with every advantage as to pos 
wee. display, changes, etc. vty GEO. P. ROW. 
a 10 Spruce St., New_York City. 
r ch 5 List of all German New spapers, 
with circulation of each, in pamphlet form, 
sent on receipt of 10 cents. 


VALANCHE, Memphis, Tenn, —Geo. P. 

Rowell & Co. publish a list of the repre- 
sentative daily newspapers issved in cities 
neg a population of more than 20,000;— 

e newspapers in each place which can be 
pa recommended to advertisers as com- 
ing ye de to the requisue standard of character 
and circulation. THE AVALANCHE, of Mem- 
phis, is included in this list. 


Hye SPRINGFIELD, MO.—Geo. P. 
Rowell & Co. publish a list of the repre- 
sentative daily newspapers issued in cities 
having a poemnemen of more than 20,000 :— 
the newspapers in each place which can be 
specially recommended to advertisers as com- 
ing up to the requisite endora of character 
and circulation, The HERALD, of Spring- 
field, Mo., is included in this list. 


Bor DISPATCH, Columbus, Ohio.— 
Geo, P. Rowell & Co. publian « a list of the 
representative dail, 





p new apepers issu in 
cittes having a population of more than 20,000; 

OL me sin. place which can be 

to advertisers as com- 

ek to the reatate standard of character 
an DISP arom. of Colum- 











issu yeh - z 
out oe 5 ees i per in each 


newspa; 
ves the yr ~~ vertiser the most 
i+ hy this list THE BULLETIN, 
Daily and \ Weekly, is named for Norwich. 


bus, Ohio, is included tn th in this lis: 


ICAYUNE, New Orle: Orleans, iG x 
Rowell & Co. publish a list of the repre- 


sentative daily newspapers issued in cities 





UBUQUE, IOWA.—Geo. P. Rowell & Co. having a population o more than 20,000;— 
ublish alist of the best or most _— newspapers in which can be 
circulated or influential aemenaere Se ll ded to advertisers as com- 
at important ness centers throughout ing up to | to the requisite standard of character 
that on ay a sag e pines )~ hy ey Ene T, pa Ay of New 
vertise most in 
oney. | On ‘this list THE TELEGRAPH, gt. — 


Daily and Weekly, is named for Dubuque. 


ALESBURG, ILL.— —Geo. P. Rowell & Co. 
publish a list of the best or most widely 

or | news) rs issued 

at pees business ay ye 5 .: =] 


oquntey se 

adver oF 

this list THE toma seek crak, 
Daily and Weekly, is named 


EW HAVEN CONN. — Geo. iP oe 
bifsn 








hout the country ;—the 
ae lace that gives the adeortinnr th most 
Sor his money. this list THE i 
Daily and Weekly, is named for New Haven. 


Cam, Des Moines, Iowa. — Geo. =. 
Rowell & Co. publish >| x7 of the re 
sentative daily newspa issued in . Ries 
having a population o 3, than 20,0.0;— 
the me a n place which can be 
specially re: to advertisers as com- 
ing up to the requisite standard of character 

and circulation. THE Ty % of Des 
Moines, Iowa, is included 11 in this list. 


EWISTON JOURNAL: Geo. P. Rowell & 
Co. publish a list (ONE PAPER IN A STATE) 


which they name the one publication that 
by the t best 


“is read by t! number of the 

aa. of s” throughout each one of the 
States, Territories, Districts or Provinces of 
the Uni ans or of Canada. 


— —y- 5 
For the 8) as ohn named on 
this list is ‘the LEWISTON J 











GE-HERALD, Birmingham, Ala.—Geo. P. 

Rowell & Co. publish a list of the rep- 

resentative daily news rs in cities 
having a population of more than 20,000 ;— 
pl De a in each place which can 

'y recommended to advertisers as com- 

ae" up t i. the requisite standard of character 

pt circulation. The AGE-HERALD, of Bir- 

ham, Ala., is included in this list. 


some TIMES: . Geo. P. Rowell & 

Co, publish a list (ONE PAPER IN A STATE) 

in which 4% ee the one publication = 

“is read by the largest number of the 

class of persons’”’ throughout each one of tne 

States, bey eye Districts or Provinces of 

the United States and Dominion of Canada, 

For the State of Connecticut the rnamed 
nm this list is the HARTFORD ES. 


ELEGRAM, YOUNGSTOWN, O.—Geo. 
Rowell & Co., publish a list ‘of the re 
sentative daily newspapers issued in cit 
having a population of more Son SS 
newspapers in eaci place can 
sper y recommended to advertisers as com- 
ingu to the requisite standard of character 
and circulation. The TELEGRAM is the only 
Youngstown paper mentioned in this list. 


et AL AND COURIER, New Haven, Ct. 
». P. Rowell & Co. publish a list of the 

tema dn. daily newspapers issued in 
cities having a population of more than 20,000; 
—the newspapers in place which can 

specially spocumnended 0 omaiere as com- 

ing u to the requisite standard of character 
and circulation. The JOURNAL AND COUR. 
IER, of New Haven, is included in this list. 


NE of the most successful advertisers we 
ever had mwege < ry oy his ad vertise- 
ments in this wa e best service you 
can for me +4 Riou. 000. tte left every detail 
tous. There is no more expensive luxury 
for an advertiser to indulge in than to tie 
his agent’s hands by getting him to tell in 
advance exactly what he will do. GEO. P. 
WELL & CO, 10 10 Spruce St., New York. 


URLINGTON FREE REE PRESS: Geo. P. 
Rowell & Co. publish a list (ONE PAPER 

In A STATE) in which ney ey ~ the one pub- 
lication that “is read by the largest number 
oA A. ” throughout each 
one of the States, poumertes, Districts or 
Provinces of the United Shatas and Dominion 
of Canada. For the State of Vermont the 
paper i named on this list is the BURLINGTON 


ties 


HE INDIANAPOLIS NEWS: Geo. P. 

Rowell & Co. publish a list (ONE PAPER IN 
A STaTE) in which eer, pame the one publi- 
cation that “is read by the largest number of 
the best class of persons” th 
one of the States, Territories, 
Provinces of the United States and Dom: 
of Canada. For the State of Indiana the 
paper named on this list is THE INDIAN. 

LIS NEWS. 


OTH THE PHILADELPHIA EVENING 
ITEM AND THE SUNDAY M 
counted among the 27 news 
the new edition of the aoe ci 
Directory for 1890 
tion of more than 150,000. copies onek — 
The ITEM is the oney Cony south of New York 
that is counted in class. Its total edition. 
ine —;- 4 = a) hae is the second 
largest in the United 


LLENS’+ LISTS.—Of the 27 periodicals to 
hich the American Ne Direc- 
1 rd regular 





BN of priced m magazines w are 
dot ere 08 ae - 
Tae bows : Dé AUGHTERS OF 
MaiICA “GOLDEN MG MO. ea SUNSHIN 
NG and LADI 
FIRESIDE COMPANION No other State, 
with the exception of New York and Penn- 


1 issues blications i 
such ryt DE ones. — 
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= SUNDAY A i OF THE BALTI- 
ORE AMERICAN, according to the 

fe Newspaper , a for 189, has 
the largest issue of any Maryland bhewspaper. 


ANNER, Nashville, Tenn.—Geo. P. Rowell 
& Co, SE a list of the representative 
daily newspa ued in cities having a 
population 0; mere than 20,000; the newspa- 
persin each place , 
ommended to advertisers as comi u 





1 
a directories for 1899 THE BANNER ‘is 
accorded the and the circulation of any daily 
in Nashville, the publishers offer to 
any one who will show that it is not most 
read in its locality and in Middle Tennessee, 
y~ 1 LL Cag’ under the  gaawanses 
that THE BANNER has 2,000 m ying 
bona-fide subscribers in Nashville ‘and jddie 
Tennessee than any other daily in the State. 





WANTS AND FOR SALE. 
Advertisements under this head % cents a line 
WANTED, 

OOD PENMAN. Wanted tocopy at home. 


Either Sex. Address, with stamp, PUB- 
LISHING CO., 108, Galion, Ohio. 


ANTED—FOREMAN of strictly temper- 

ate a, bok ‘and 00, to take charge of 

newspaper, book and job departments, Ad- 
1223, Delaware, Ohio, 


anes aoLictron desires engage 
ment on leading publication in United 
States. Has twenty years’ experience in all 
departments of newspaper work. Is favora- 
bly known to nearly mi general advertisers 
in this country. Is eapa! bleo of taking business 
orrengene of large daily or weekly. d- 
NERGY, care PriyvTers’ Ink. 


Ee: ISSUE of PRINTERS’ INK 


. If you want to buy a paper or 
to get a situation as editor, the thing to do 
is to announce your desire in a want adver- 
tisement. Any story that can be told in 
twenty-three words can be inserted for one 
dollar. Asa rule, one insertion can be relied 
upon to do the business. 


FOR SALE. 


“=| HOUSEKEEPING, an old-es- 
meee I — Some Journal; bona- 


fide aid on a big 
bargain. ‘Address AMERICAN E HOU - 
ING, 26 W. Lake Street, Chicago, Ill. 
OUBLE CYLINDER HOE PRESS and 
Brown Folding, resting and Cutting Ma- 
chine for sale. Both in perfect condition. 
Size of bed, 36x50. Price. Y 7 both ighives, 
000 cash. Address yplBany NING 
PRESS, Albany, N. Y. 


F YOU want to sell your Newspaper o’ 
ice, a Press or a Font of Type, 
tell the story in twenty-three words and sen 
it, with a dollar bill, to the office of PRINT- 
ERS’ INK. If you will sell cheap enough, a 
} ~ 4, insertion of the announcement will 
generally secure a customer. 
RARE CHANCE.—One of the best ub 
lican newspa plants in Northern Ohio 
for sale The office is well supplied with ali 
iy 4 tinge my mechions. Circulation, 
lation of city, 800. ‘Only’ Republican coon. 
ation city, y ublican paper 
in town. Good roesen, for selling. "Address 


X,” PRINTERS’ , New Yor 


R SALE.— ms TA RYLAND FARMER, 
with its plant entire, gorvcd the ac- 


gemtated fay ye E ot 7 TB Ne office li- 
brary and fixt job busi- 
ness, ete. st and. aoa yt te 
tly The health of th Broprict ; 
weekly. e  re- 
uires the sale. Address Whi ORTH & 
., Baltimore, Md. 
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PRINTERS’ INK. 
A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Office : 


PUBLISHERS, 


No, 10 ons St., New York, 


Issued ev Wednesday. Subscription 
Price: Zee Petia a year in advance ; 
single copies, Five Cents. No back numbers. 
Wholesale price, Three Dollars a hundred, 

ADVERTISEMENTS, agate measure, 25 cents 

a.line; $50 a page ; one-half pees $25; one- 
fourth page, $12.50. First or Last Page, $100. 
Second Page, next to the Last Page. or Page 
first following reading matter, $75. Double- 
column advertisements, occupying less than 
half a page, charged double price. Special 
Notices, two lines or more, charged at 25 
centsa line. Advertisements must be handed 
in one week before the day of publication. 








NEW YORK, JUNE 18, 1890. 





AN advertisement is not a poster. 
It appears under different circum- 
stances and appeals to men under dif- 
ferent conditions. The same rules and 
methods which govern the devising of 
an attractive poster do not apply to 
newspaper advertisements. 


SOME correspondence between an 
Iowa newspaper, which the American 
Newspaper Directory credits with being 
the leading tri-weekly in circulation in 
the United States, and a New York 
‘* printers’ warehouse and advertising 
agency,” has been forwarded to the 
office Of PRINTERS’ INK. One clause 
in the publisher's reply is of general 
interest, and may be quoted here: ‘‘ We 
ee to make those houses which pay 

or their advertising in material pay 25 
per cent. extra above those houses 
which pay cash.” 


Pror. Amos R. WELLS, writing 
‘“‘About Advertising” in the Golden 
Rule, recognizes that this is pre-emi- 
nently a land and an age of advertising, 
and asserts that Christianity, in order 
to keep in line with the material things 
of this world, should also be advertised. 
‘‘Advertising,” says he, ‘‘ is one of the 
devil’s deadliest weapons, but all the 
more reason why, if the blade is 
straight and the edge keen, the good 
should wrest it from his hands and use 
it against himself.” Three sound prin- 
ciples are propounded by Prof. Wells 
in order to insure the success of his 
scheme of spiritual advertising. They 
are as follows: First, have something 
worth advertising ; second, put the ad- 
vertisement in an attractive way; and 
third, keep on advertising. 
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WHEN a man comes before the pub- 
lic in a public way, he becomes accus- 
tomed to having curious experiences. 
The advertiser is in a sense a public 
man, and his announcements in the 
newspapers bring him in communica- 
tion with all kinds and sorts of people. 
His correspondence gives him an in- 
sight into human nature in its more or 
less promiscuous phases which could 
hardly be had by any other means. 


IT pays to spend time in bringing 
an advertisement to perfection. It 
does not pay to be satisfied with an 
indifferent effect. It -costs as much to 
insert a poor advertisement in a news- 
paper as a good one. Poor copy, and 
carelessness in allowing an advertise- 
ment to go to press without an effective 
typographical setting, are responsible 
for more of the unsatisfactory results 
from the use of printers’ ink than 
many people suppose. 


THAT country editors are sometimes 
very busy men is evidenced by the fol- 
lowing editorial paragraph from a re- 
cent issue of the Waitsburg (Wash.) 
Times: ‘‘ When we returned from 
dinner on Tuesday we found a piece 
of paper sticking into the keyhole of 
our office door, on which was written 
these words: ‘ Been here twice to sub- 
scribe for the 7imes, but failed to find 


you in. Send it to me and I will hand 
you the $2 the next time I am in 
town.’ We very much regret being 


absent when the writer called, but, 
Great Scott ! we can’t take money all 
the time. We've got to take time to 
eat.” 





ONE HUNDRED AND THIRTY news- 
papers, according to the American 
Newspaper Directory, advocate es- 
pecially Temperance and Prohibition. 
The weekly Voice, of New York, leads 
in circulation, being rated above 100,- 
ooo each issue, and the Chicago Union- 
Signal, weekly, is rated at more than 
50,000; the Springfield (O.) Beacon, 
weekly, at more than 25,000. Maine 
has but two out of the whole number : 
both issued monthly, with a combined 
circulation of about 1,000, Pennsyl- 
vania has sixteen in number, or more 
than any other State, and Illinois comes 
next with fifteen. Onein Oakland,Cal., 
is called the Frod/ic—a curious name for 


a temperance paper ; but it is appropri- 
ately followed in the list by the Aescue, 
of Sacramento, Denver's is called 


the Challenge, and Mississippi's only 
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advocate, at Meridian, the White Rib- 
boner. A Watchfire has been lighted at 
Wilkesbarre, Pa., and a Beacon is dis- 
played away out in Plankington, South 
Dakota. These papers are undoubt- 
edly good advertising mediums for many 
purposes, 


AN ADDRESS WANTED. 





Wicaur Pusiisuinc Company. 
Designers of Advertising Specialties. - 
Cuicaco, June 4, 1890. 
Editor of Printers’ Ink: 

Will you do us the kindness to let us know 
the address of Sowles & Edwards, whose 
name ag pease by in connection with the * Why 
Does Laugh” advertisement, reproduced 
in Printers’ Ink for May 28. If so, we will 
be greatly obliged to you for your kindness. 

Wiceur Pusuisninc Co, 
PRINTERS’ INK does not know the 
address of this advertiser. Perhaps * 
some reader may be able to furnish the 
desired information.—{ Zd. PRinrErs’ 
INK. 


UNEXPECTED RESULTS. 


Orrice or C. H. Murpney, " 
Wholesale Florist, 
Ursana, O., June 10, 1890. | 
Geo. P. Rowell & Co.: 

In 1885, thinking I would start a retail busi- 
ness, I advertised (through your kindness) in 
a line of Agricultural Papers throughout the 
United States. After atrial I concluded to 
wholesale, and hence have never tried to fur- 
ther the start I then made in the retail line, 
I inclose to you a letter that you can use as 
you think best, if it is of any advantage to 
you. It shows clearly that an advertiser can- 
not compute the amount of good an advertise- 
ment will do in one, two or three years—or 


even five years, 
C, H, Murpney. 


The letter inclosed by Mr. Murphey 
is from a lady in Illinois who says she 
read his advertisement in a paper in 
May, 1885, but had not seen it since, 
Supposing that he is still in the same 
business, she sends him an order, 
Similar experiences are not unusual 
among other large advertisers, and, as 
PRINTERS’ INK’s correspondent inti- 
mates, it does not do to estimate the 
value of an advertisement by its im- 
mediate returns. Of course the adver- 
tiser looks for the great proportion of 
his returns in the near future; but 
there is no telling when the seed that 
he has scattered broadcast will return 
increased many fold. One of the great 
advantages that newspaper advertising 
has over posters, circulars and other 
mediums, is that its results are imme- 
diate ; and one of the secrets of suc- 
cess in modern trade is the quick turn- 
ing over of money.—[Zd. PRINTERS’ 
NK, 
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WHO IS RESPONSIBLE? 


A, T. Detamare & Co., Printers, ) 
169 — 170 Fulton’ Se., 
New York, June 3, 1890. \ 
Editor of Pruxters’ Ink: 

Your paper is becoming as much a neces- 
sity to printers who wish to keep up to the 
times as it er pe O is to advertisers, advertis- 
ing agents and publishers ; and, seeing this is 
the case, we venture to ask your opinion on 
the following, feeling assured you will give it 
careful attention, and that your answers will 
be read with interest by more than one firm 
of printers: Advertising agents hold publish- 
ers to a strict accountability in the correct 
wording, spelling, placing, etc., of their orders, 
and the least deviation or error is punished by 
them in the shape of withheld payments. For 
this we cannot blame them. 

Many publishers have their composition and 
printing done by contract. A printer sets up 
an advertisement, reads it by copy, corrects 
it, and then passes on the proof and copy to 

the publisher, who O. K.’s it, along with other 
advertisements placed in that page. Some 
time after the advertising agent discovers an 
error in this particular advertisement (it 
might be one figure wrong in the street ad- 
dress) and refuses to pay. The publisher falls 
back on the printer, and claims the latter is 
the guilty party—he made the error and must 
pay the damages. Now, Mr, Editor, is the 
Re isher right in chassis; it on the ag 

Yhen the publisser O *s the proof, does 
he not assume the responsibility ? 

Another publisher says: %e You're the 
skilled labor, here’s the advertisements; set 
them up and read them yourself, We ‘rely 
upon you to have them right; we take no re- 
sponsibility to ourselves, If ‘there's an error 
= foot the bill.” Is this proper and right? 

ust the printer foot the responsibility at the 
ordinary rate paid for composition? We won't 
anticipate ; A, if the printer must be infalli- 
ble or suffer, is it feasible, do you think, for 
printers to ae up a “‘mutual insurance com- 
pany for their protection and relief from the 
trailty of the paaert 

. Decamare & Co. 

The publisher is the man whom the 
advertiser holds responsible for any 
mistakes in his advertisements. Wheth- 
er the publisher in turn can hold his 
printer responsible is a matter of indi- 
vidual contract. In ordinary cases, 
where there has been no special agree- 
mett, the publisher by passing upon 
the proofs makes himself responsible 
for all errors. If you order a barrel of 
flour, and the grocer delivers a barrel 
of oatmeal instead, it is your fault if 
you accept it. The second point upon 
which PRINTERS’ INK’s opinion is 
asked is a matter which each printer 
must decide for himself. Whether he 
is justified in accepting the ‘* respon- 
sibility at the ordinary rate paid for 
composition ” depends upon how much 
he wants the work and how much confi- 
dence he has in his proofreader. There 
are some men who work at less wages 
than others, because they prefer that to 
no work at all.—{Z¢@. Printers’ INK, 





950 PRINTERS’ INK, 





REPRESENTATIVE DAILY ms - a 
rk °c "po pn. own, Name. 
NEWSPAPERS. 80,000 Denver, Republican 
Rocky Mountain News 
Last week PRINTERS’ INK gave a case 
is aaaj ailw sm cities CON} 7. 
list of the leading daily papers in cities (305 trident, tronten Pest 
having over 150,000 population. The Standard 
list is this week augmented by the 4553 Hartford, at 
publication of a much larger selection 22,000 Meriden, Journat 
Shee — " Republican 
of daily newspapers, for the benefit of 70,000 New Haven, Selated featiter 
advertisers who wish to reach not Journa one Courier 
» a . e188 orning News 
merely the principal metropolitan cities | 9; 14; Norwich, Morning Bulletin 
but all cities having a certain num-| | Record 
ber of inhabitants. For this pur-| %%? Waterbury, a 
pose the limit of 150,000 population | DELAWARE. 
is here reduced to 20,000, and every | 60,000 Wilmington, Every Evening 
city or town will be found included Republican 
which has a population in excess of | DISTRICT OF COLUMBIA. 
this figure. 204,000 Washington, presage Star 
TL ti. ee é orem vost 
rhis list, which | may be very prop- GEORGIA. 
erly termed ‘‘A List of Representative 55,000 Atlanta, Constitution 
Jailv P. "lad - inc a , ourna 
Daily Papers,” does not include any 42,000 Augusta, pina A 
paper whose circulation falls below Evening News 
1,000 copies an issue. In places hav-| 2,000 Macon, Evening News 
Telegraph 


ing 100,000 population or over, four 45,482 Savannah, Morning News 
daily newspapers have been named, if Times 
so many are published there which can | 9 31; a, . ae 
be specially recommended. In places Pantagraph 
it 











where the population exceeds 50,000 1,000,000 Chicago, ates Ronetiin 
three papers have been named, while News 
in towns falling below this figure but| 990 Joliet, —” 
having in excess of 20,000, only two ea Press , 
papers are given. Wherever the num-| ™ — Transeript 
ber of papers falls below these specifi-| 35,000 Quincy, —_ 
cations, it is because the place does; 2.99 Rockford Gascite 
isi € ilv Register 
not have the requisite number of daily 95,000 Springheld, Sette Journal 
papers of the necessary character and State Register 
influence. INDIANA. 
Thi Se hi ,| 35,000 Evansville, Courter 
This list, which has been carefully Evening Tribune 
made up, will be found to be of value Journa 
to advertisers who wish to do consider-| 5.009 Fort Wayne, Gazette 
able advertising in a general way, but) 75,056 Indianapolis, Journal 
without entering into the country dis- | as 
tricts. 21,481 Lafayette, jad 
ABAM ourna 
Pop'n. Town. ALABA in | 25,875 New Albany, Evguins Tribune 
40,000 Birmingham, Age-Herald F 
Evening Chronicle | 30,000 Richmond, gates Stem 
$1,205 Mobile, ister 2,000 South Bend, Times 
25,000 Montgomery, Advertiser Tribune 
ARKANSAS. 37,000 Terre Haute, Express 
0,000 Little Rock, Arkansas Democrat Gazette 
Arkansas Gazette | IOWA. 
CALIFORNIA. ihe OU! 
50,000 Los Angeles, Herald 27,500 Council Bluffs, Globe 
Pitt D SE cass 
55,000 land, pnquirer | 24,000 Davenport, n poe tte 
Sonne ae | 51,350 Des Moines, Capital 
23,000 Sacramento, Bee a sid 
Record-Union 31,000 Dubuque, Herald 
3, San Diego, Union Telegraph 
280,000 San Francisco, Chronicle 30,000 Sioux City, Jeammat” 
qreutes Bulletin Tribune 
xaminer KANSAS. 
sacaing Coll 29,268 Leavenworth, = an 
* This list is republished from the 175th 4g 999 Seto 
edition of Geo. P. Rowell & Co’s 256-page Tepe, ag 


pamphlet called NewsrareR ADVERTISING, 40,000 Wichita, 


le 
published in April of the current year. Evening News-Beacon 


j 
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KENTUCKY. 
Pop'n. Town. Name. 
38,000 Covington, Commonwealth 
25,u00 Lexington, Kentucky Leader 
Transcript 
170,000 Louisville, Commercial 
Courier-Journal 
Times 
29,000 Newport, = 
LOUISIANA. 
240,000 New Orleans, City Item 
Picayune 
“s 
Times-Democrat 
MAINE. 
37,000 Portland, Eastern Argus 
Evening Express 
MARYLAND. 
400,000 Baltimore, American 
iC 
News 
Sun 
MASSACHUSETTS. 
400,000 Boston, Evening Record 
Globe 
Herald 
Morning Journal 
26,783 Brockton, Enterprise 
Evening Gazette 
60,000 Gomeetdge, _ 
30,000 —— 
65,000 Fail River, Evening News 
Globe 
Herald 
25,000 Haverhill, Evening Bulletin 
Evening Gazette 
27,89% Holyoke, Democrat 
Transcript 
38,812 Lawrence, American 
Zagle 
70,000 Lowell, Courier 
Morning Times 
News 
48,000 Lynn, 
Evening Item 
35,000 New Bedford, Evening Standard 
ercury 
21,000 Newton, — 
28,850 Salem. Evening News 
30,000 Somerville, —_ 
40,000 Springfield, Republican 
Union 
24,000 Taunton, Gazette 
75,000 Worcester, Evening Gazette 
py 
Telegram 
MICHIGAN. 
40,000 Bay City, Evening Press 
Tribune 
210,000 Detroit, Evening Journal 
Evening News 
Tribune 
45.000 East Saginaw, Courier-Herald 
Saginaw Even’g News 
70,000 Grand Rapids, —" 
Telegram. Herald 
22,000 Jackson, Citizer 
Patriot 
25,000 Muskegon, Chronicle 
Morning News 
MINNESOTA. 
35,000 Duluth, News 
Tribune 
220,000 Minneapolis, —— 
190,000 St. Paul, = yp 
News 
Pioneer Press 
MISSOURL 
105,042 Kansas City, Frening News 
Journa 
Star 
Times 
80,000 St. Joseph, Gazette 
Herald 


News 
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MISSOURL 
Pop'n. Town. Name. 
450,000 St. Louis, Srenigg@erentcle 
Globe Democrat 
Post Dispatch 
Republic 
28,000 Springfield, Herald 
Leader 
MONTANA. 
23,000 Butte City, aed Mountain 
NEBRASKA. 
29,000 Lincoln, Call 
State Journal 
115,000 Omaha, Bee 
Democrat 
Republican and Dis 
atc 
World Herald 
NEW HAMPSHIRE. 
38,000 Manchester, Mirror and American 
bion 
NEW JERSEY. 
52,000 Camden, Courier 
Post 
| Telegram 
90,000 Elizabeth, Journal 
37,000 Hoboken, Evening News 
170,000 Jersey City, Argus 


| 156,000 Newark, 


102,903 


28,000 


240,000 


22,000 
65,000 Paterson, 


50,(00 Trenton, 


Albany, 


Auburn, 
25,000 Binghamton, 
800,000 Brooklyn, 


Buffalo, 


20,243 Cohoes, 
2;,500 Elmira, 


40,000 Greenpoint, 
22,000 Kingston, 


35,000 L. L. Cit 
22,000 Rowbundh, 


1,300,000 New York, 


25,000 Oswego, 


Evening Journal 
Advertiser 
Evening News 
Journ 
ress-Register 


Pre: 
NewBrunsw’k, 'redonian 


Home News 

Guardian 

Morning Call 
ress 

State Gazette 

Times 

True American 


NEW YORK. 


Argus 
Brestan gousnek 
orning Express 
Press and Knicker- 
bocker 
Advertiser 
Bulletin 
Leader 
Republican 
Citizen 


cagle 
Standard-Union 
imes 
Commercial Adver- 
tiser 


Courier 
Evening News 
Morning Express 
Evening Dispatch 
Advertiser 
Gazette 
ress 
Star 
Freeman 
Leader 
Journal 
Register 
Sua 
Times 
Tribune 
World 
Palladium 


and Free 


imes 
20,207 Poughkeepsie, Eagle 


115,000 Rochester, 


22,000 Schenectady, 
80,000 Syracuse, 


56,747 Troy, 


News-Press 
Dymocret and Chron- 
cle 


Morning Herald 

Post Express 

vptos and Adver- 
Ev ening Star 

Un 


for 
rening Herald 





Morning Te! m 
ng Telegra’ 
Times 
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NEW YORK. 
Pop'n. Town. Name. 
40,000 Utica, eenes and Gazette 
25,000 Yonkers, |. a 
OHIO. 
25,000 Akron, 
24,0009 Canton, 
300,000 Cincinnati, Gazette 
254,000 Cleveland, 
90,000 Columbus, teh 
ournal 
50,000 Dayton, News 
22,344 Sandusky, 
40,000 Springfield, 
80,000 Toledo, 
25,000 Youngstown, 
30,000 Zanesville, 
OREGON 
33,28) Portland Evening Telegram 
Morning Oregonian 
PENNSYLVANIA. 
78,682 Allegheny, — 
24,000 Allentown, and News 
80,00 Altoona, 
Tribune 
83,215 Erie, Herald 
Dispatch 
42,000 Harrisburg, 
25,769 Lancaster, 
New 
22,000 McKeesport, News 
mes 
1,000,000 Philadelphia, Evening Item 
Press 
| aa 
210,000 Pittsburgh, Chronicle-Telegraph 
Commercial-Gazette 
itch 
Times 
52,000 Reading, Eagle 
Herald 
Times 
85,000 Seranton, Republican 
Times 
35,000 Wilkes-Barre, Evening Leader 
tecord 
30,000 Williamsport, Gazette and Bulletin 
Sun and Banner 
RHODE ISLAND. 
24,000 Pawtucket, ‘vening Times 
Evening Tribune 
120,000 Providence, Sveuinn Bulletin 
] —- Telegram 
SOUTH CAROLINA. 
60,145 Charleston, = ag and Courier 
un 
World 
TENNESSEE. 
$2,000 Chattanooga, Evening News 
Times 
42,000 Knoxville, Journ. 
65,000 M hi pra : 
em phis, ppea 
Avalanche 
Scimitar 
86,000 Nashville, American 
ner 
TEXAS 
27,000 Austin, 
63,000 Dallas, News 























| TEXAS. 
Pop'n. Town. Name. 
30,000 Fort Worth, Evening Mail 
Gazette 
44,00) Galveston, Evening Tribune 
News 
35,430 Houston, Post 
5§v,000 San Antonio, a 
Light 
Times 
UTA. 
30,000 Salt Lake City, Deseret News 
Tribune 
VIRGINIA. 
| 25,000 Lynchburg, Advance 
Virginian 
35,000 Norfolk, Public Ledger 
Virginian 
| 22,000 Petersburgh, Index-Appeal 
84,000 Richmond, Dispatch 
| tate 
Times 
| WASHINGTON. 
| 35,000 Seattle, Post-Intelligencer 
| ress 
25,816 Spokane Falls, Chronicle 
| Morning Review 
} WEST VIRGINIA. 
| $1,266 Wheeling, Intelligencer 
| Register 
| WISCONSIN. 
25,000 Eau Claire, Leader 
25,000 La Crosse, orning Chronicle 
publican & Leader 
190,000 Milwaukee, ing Wisconsin 
Journa 
News and Review 
Sentinel 
23,000 Oshkosh, Northwestern 
Times 
21,000 Racine, Journal 
Times 
MANITOBA. 
Pop'n. Town. Name. 
| 25,000 Winnipeg, Ev’ng Free Press & Sun 
Manitoba Free Press 
NEW BRUNSWICK. 
40,000 St. John, Telegraph 
Globe 
NOVA SCOTIA. 
40,000 Halifax, Acadian Recorder 
Morning Chronicle 
ONTARIO. 
| 48,000 Hamilton, Evening Times 
Spectator 
50,000 London, Advertiser 
j Free Press 
40,000 Ottawa, Citizen 
Free 
165,000 Toronto, Eveni News 
Evening Telegram 
Globe 
Mail 
| QUEBEC. 
235,000 Montreal, Gazette 
| & Commercial 
Witn ness 
92,682 Quebec, L’Evenement 
Morning Chronicle 
Telegraph 
| NEWFOUNDLAND. 
Pop'n. Town. Name. 
39,000 St. Johns, Evening Herald 
Evening Telegram 
—_—_——_s ->—__—_ 


| THE sound business man knows that 

| goods which are not worth buying 
are not worth advertising, and that 
nothing will more quickly darken his 
| prospects than the printers’ ink that 
‘ eulogizes cheats, — Prof, Amos R. 


| Wells. 





NO TROUBLE TO FILL UP. 





What quantities of applications for 


free advertising of sundry schemes 
come to the country editor! We re- 
ceive them almost every day, Every 


new enterprise that is started, which 
the projector thinks will benefit the 
world (and they all think that theirs 
is the one thing that will do it better 
than any other), sends out his circu- 
lars and asks the country press to as- 
sist him by giving it free publication. 
They imagine that the poor editor 
away back in the country will be glad 
to ‘fill up his paper” with almost 
anything, as he finds it hard work to 
get copy. 


They make a great mistake who 
think the country editor has any 
difficulty in filling his paper. The 


fact is, he is overrun with copy, and 
there is seldom a time when he does 
not feel the need of one or two more 
pages to relieve him of the accumula- 
tion of matter. Occasionally we have 
found a dude in the great centers who 
thought that almost anything would 
be acceptable to the editor *‘ away up 
in the country,” and so has sent along 
his slim scribblings. The fact is, the 
country editor is quite as particular 
about the quality of the matter that 
goes into his paper as the city editor, 
and often much more so. He never 
wants matter simply as wadding to 
‘ fill up with.”’— Northampton (Mass.) 
Gazette. 





_ 
ADVERTISING FROM A RE- 
LIGIOUS STANDPOINT, 
This is an age of advertising, and 
this is especially a land of advertising. 
Automatic hands tap on the shop win- 
dows to attract attention. Floors are 
inlaid with silver dollars to draw cus- 
tom. The cliff most difficult of access 
is as certain to receive its glaring letters 
as the nearest fence-board. There are 
men whose sole business is the arrange- | 
ment of show-cases. The time seems 
not far distant when Jules Verne’s pro- 
phecy will come true, and our adver- | 
tisements will be cast by immense | 
stereopticons on the very clouds of | 

heaven. 

Edward Bellamy in his *‘ Loo ing | 
ing when, with the abolition of com- 
petition, all this will vanish. One of the | 
brightest things in his book is this bur- | 
lesque of a nineteenth-century adver- 





Backward ” imagines a good jaan com- 
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tisement: ‘‘ Help John Jones. Never 
mind the rest. They are frauds. I, 
John Jones, am the right one. Buy of 
me. Employ me. Visit me. Hear 
me, John Jones. Look at me. Make 


no mistake. John Jones is the man, 
and nobody else. Let the rest starve, 
but for God’s sake remember John 
Jones !” 

Now I believe in advertising, but not 
in the kind at which Mr. Bellamy hurls 
his sharp-pointed satire. The rule for 
advertising is ‘‘ the golden rule.” Let 
the merchant print no word he would 
dislike to see in a fellow-tradesman’s 
notice. Let him use no methods he 
would not be willing that his competi- 
tors should use. Let him be courteous, 

| dignified and truthful, and not seek to 
build himself up by pulling some one 
else down, and I can see in advertising 
no harm, but much good. For legiti- 
mate advertising is simply calling peo- 
ple’s attention to a good thing, and de- 
scribing it. It has two objects, both 
proper: to arouse interest, to give in- 
formation. Skillful advertising has won 
for hundreds of useful and inspiring 
books a sale never to be dreamed of 
without it. It has brought to the 
world’s notice many an invention for 
the relief of the world’s toil. It has 
placed upon many a noble enterprise 
the crown of success.— Prof. Amos RK, 
Wells in the Golden Rule, 








| PORTRAITS, Ch eape 
| the World. Send for PEroots. 
PRESSE ASSOC’N, Columbus, O. 
| PAY CAS for all kinds of Gold and 
| Silver Jewelry, Mutilated 


Coins, etc. Send by registe mail or ex 

ress, and you will receive full value IN 
MONEY by return mail. LOUIS G. GRUND, 
Philadelphia, Pa. (Lock Box 130;). 


BELT DRESSING 


AND 
Leather Preservative. 


Warranted to give satisfaction. It abso 
lutely prevents a belt from Slipping. Thor- 
oughly preserves the leather and protects 
the elasticity of the belt. It will pay you to 
send for circular. 

JOS. DIXON CRUCIBLE CO., 
Jersey City. N. J. 


Ww A NT TED. 
Energetic and Capable Men, 


who understand the Newspaper Business, 
TO START PAPERS 


e Eastern and Middle States, also in 
22, Virginia and West Virginia, under 
the ‘most favorable conditions. No capital, 

only good ‘erences, —... 5 
* PUBLISHER,” care Priyters’ inx, N. Y. 
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Low Estimates. 10 Adv’g Agenc 
See ae eal DOD) 265 Wash'n St Boston 





From the Springfield (Mass.) Republi- 
can, May 31, 1890. 

The annual edition of Geo. P, Row- 
ell & Co’s American Newspaper Direc- 
tory is almost indispensable to large 
advertisers. The mutability attaching 
to the human kind which renders the 
issue of city directories necessary every 
year, ischaracteristic, also, of the news- 
paper world. Newspapers and other 
periodicals appear and disappear or 
change ownership in astonishing num- 
ber every year, and the care and accu- 
racy displayed in noting these changes 
amongst the publishing fraternity make 
the Rowell directory especially valuable. 





re AMERICAN NEWSPAPER DIREcTORY will 
be sent to any address, carriage paid, on re- 
oe of ice, Five Dollars. Address GEO. 
RO WELL & CO., Publishers, 10 Spruce St., 
New York. 


eZ. #~ The subscription price is Five Dollars, 
which includes, in addition to the book, a 
= subscription for one year to PRINTERS’ 
which is published weekly, and contains 
in almost every issue information needed to 
bring the Directory reports down to date. 
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A BOOK 
(overran Se 


DAILY NEWSPAPERS IN NEW YORK 
CITY, with Advertisin h 


DAILY NEWSPAP R wt CITIES OF 
more than 150, ulation. 
DAILY A EWSPAPERS IN CITIES OF 


more than ulation. 
THE BEST LIST OF LOC AL NEWSPAPERS, 
covering every town of over 5, ~4 population 


and every important county se. 

ONE NEW ~s—F —_ A “STATE: the 
best one for an advert “ 

STATE COMBINATIONS IN va AD 
vertisements are inserted at half 

A SMALL LIST TO ADVERTI Z EVERY 
section of the country: a choice selection, 
made with great care, guided by long experi 


ence. 

LARGEST CIRCULATIONS. A COMPLETE 
List of all papers issuing regularly more than 
25,000 copies. 

NINE i BARGAINS IN ADVERTISING FOR 
experimer 

ARGAINS TN ADVERTISING IN DAILY 
Newspapers in many cities and towns; offers 
peculiar inducements to some advertisers. 

CLASS JOURNALS. AN EXTENSIVE 
List of the very best. - 

6,652 VILLAGE : 
NEWSPAPERS— 
more than one-half 
of all the American 
Weeklies—in which 
advertisements are 
inserted for $46.85 a 
line and appear in 
the whole lot. 
sent to any 


address for 
THIRTY CENTS. 
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Population. . 
West Troy.. 


Lansingburgh... 


Cohoes.... 
Waterford 
Green Island 


Total.... 


All within a radius of 


The TROY DAILY PRESS isthe LEADING FAMILY 


70,000 
15,000 
12,000 
25,000 
5,000 
3,000 


+ «+++ 130,000 


three miles from Troy. 


NEWS- 


PAPER within the district named, and ALL ALONG THE RAILROADS 


running north into VERMONT and to th 


e CANADA LINE, 


Eight pages, $7 per year, 15 cemts per week, 3 cemts single copy. 


It is the POPULAR paper of Troy. 


HANDSOME, BRIGHT, CHEAP. 


Advertising rates the LOWEST, consi 


The American Newspaper Directory 


idering the circulation is the highest. 


rates it F | (exceeding 10,000). 





















PRINTERS’ INK. 


LORD & THOMAS, 
NEWSPAPER ADVERTISING, 
45 TO 49 RANDOLPH ST., 
CHICAGO, ILL. 





A SPECIAL 


(MID-SUMMERK BARGAIN. 
For $100.00 Cash with order 


We will insert a one-inch advertisement 
one month in the leading daily paper in any 40 
cities in Ohio, Indiana, Michigan, Illinois, 
Wisconsin and Iowa (except the cities of 
Cincinnati, Cleveland, Indianapolis, Detroit, 
Chicago and Milwaukee). 

Under this offer it is possible to select 40 
cities of over 20,000 population, having daily 
papers of over 2,000 circulation—some as 
high as 10,000 circulation. 

It is also possible, under this offer, to make 
a selection of papers that will cost us over $100. 

Write the advertisement plainly (or give 
us the points and we will write it for you), 
make your selection of cities, and don't forget 
that this special offer is for cash with the order, 
and for the summer months only. 





LORD & THOMAS, 
NEWSPAPER ADVERTISING, 
45 TO 49 RANDOLPH ST., 
CHICAGO, ILL. 
















956 PRINTERS’ INK. 


To Newspaper Printers. 











The following Letter was received by the 
W. D. WILSON PRINTING INK CO., 
Limited, and although from a small country 
newspaper, it speaks for itself : 

CorRONA News-LeETTER, ) 
Corona, N. J., May 28, 1890. { 
W. D. Wilson Printing Ink Co., Limited: 

GENTLEMEN—The 10-cent NEWS INK purchased of you 
gives excellent satisfaction. As a matter of curiosity, I inclose 
a sheet—one side of which is printed with the 25-cent ink which 
I had been previously using, purchased of another firm, and the 
other side printed with your 10-cent ink. 

Your ink shows up just as black, and I was surprised to 
find that it goes further, as I had to shut off the fountain 
Srom the gauge I had been using for the other ink. 











Yours truly, ALONZO CHAMBERLIN. 





25 pound kegs @ 10 cents a pound. 


50 “ “ce @ 9 “ “ 
I0o “ “ @ 8 “ “ 
250 “ “ @ 7 “ “ 
500 “ “ @ 6 “ “ 


Bills payable quarterly. 

Five per cent. discount for payment within 30 days 
from date of order. 

Ten per cent, discount for cash with the order. 





W. D. Wilson Printing Ink Co., L't’'d., 


140 WILLIAM ST., NEW YORK. 








It takes 





The 
Religious Press 
Association, 


Chestnut & Tenth Sts., 


PHILADELPHIA, Pa, 
(Mutual Life Building.) 
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no Vacation. 


| If You Want 


Tireless workers, 
who take no vacation, to make known 
to over 260,000 Families 
every week the 4 you have something 
to sell which it will profit them to 
have, we offer to you the services of 
such 


Tireless Workers 


who speak at all times when the list- 
ener is willing to hear, often when he 
does not expect it, but who never 
speak except with the voice of a 
trusted friend whose words obtain 
instant acceptance. They talk in 
all the Protestant denominations, and 
only to those people in them who 
have homes to keep up, who have 
children to rear, clothe, doctor and 
educate—the people who have money 
to spend for their needs, people whose 
habits of life are such that they pro- 
cure all the comforts and most of the 
luxuries of existence. 


Have You 
Any of Them 


to sell? If you haven't, do not take 
the trouble to get from us all the in- 
formation you need on the subject. 
Some other advertiser will reap the 
rich reward of enterprise, as others 
have done before through our papers. 


Sunday School Times. 
PHILADELPHIA. One 
preserorten. Price 
utheran Observer. Advertisi 
National Baptist. — 
Christian Standard. Without Duplication 
Sar erian Journal. Of Circulation 
ath. urch Messenger HOME BEST 
pal Recorder. JOURNALS 1 4 WEEKLIES 
Shrictinn instructor. E w. 
Christian Statesman. very Week 
Christian Recorder. Over 262,000 Copies 
Lutheran. 
BALTIMORE. 
Baltimore Baptist. 
Episcopal Methodist. 





Religious Press 
Association 
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Winsome Household Visitors 
Winsome Household Visitors 
Winsome Household Visitors 


Attractive 
Attractive 


Ilustrated 
INlustrated 
Iilustrated 


Excelling in Literary and Domestic 
Excelling in Literary and Domestic 
Excelling in Literary and Domestic 


Subscription Price, $1.50 
Subscription Price, $1.50 
Price, $1.50 


Sworn Circulation, Over 300,000 
Sworn Circulation, Over 300,000 
Sworn Circulation, Over 300,000 


7 


NEWSPAPER 
KNOWN 
CIRCULATION 


A, 


The Four Weekly Telegrams : 
172,470 


Albany Telegram..........--...-..-- 52,601 
Harrisburg Telegram 51,040 
Pennsylvania Telegram (Reading) 25,000 

3Ot,ttt 


Eimira Telegram 





A. FRANK RICHARDSON, 
13, 14 & 15 TRIBUNE BUILDING, 317 CHAMBER OF COMMERCE, 
NEW YORK. CHICAGO. 

















PRINTERS’ INK. 959 





Handsomely Illustrated and devoted to 
Fiction, 
Fashion, 
Flowers, 
Fancy Work, 
Home Decoration, 
Art N eedlework, 
Stamping, 












Painting, 
Designing, 
Cooking, 
Housekeeping, 
In short, everything pertaining to 
Woman’s Work and 


Woman's Pleasure. 



















“ 


200, mark. Line rate will then be advanced to $1.00, Send in your 
orders Now and get the benefit of the present low scale of prices. 


PRESENT ADVERTISING RATES.—Ordinary displayed advertise- 
ments, 8O cents per agate line, 


DISCOUNTS.—3 months, or 100 lines, 5 per cent.; 6 months, or 250 lines, 
to per cent, ; 12 months, or 500 lines, 20 per cent. 


COVER RATES.—¥X page (170 lines), $100.00; 4% page (340 lines), 
$175.00; « full page (680 lines) $300.00 


COVER DISCOUNTS.—3 mos., 5 per cent. ; 6 mos., 10 per cent.; 12 mos., 


20 percent. Bills payable monthly. Cash with order 
from advertisers unknown to us. 


111 Nassau St., 


Subscription List, owing to very liberal advertising, will soon reach the & 
‘a 













HOUSEWIFE PUBLISHING CO., New York, N. Y. 








Advertisements accepted threugh any responsible 
Advertising Agency. 
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THE ELASTIC RUBBER HOUSE CO, 
Our Dwelling Houses, constructed entirely of India Rubber, are especially recommended 


for settlements in regions visited by Tornadoes or Earthquakes, 


They are much superior in 


comfort and appearance to Cyclone Cellars, and as they gracefully adapt themselves to the 


ma 
crockery alone is a large item in these houses. 
lars, address T 


— of the elements, will outride the most severe Tornado. t 
es them admirably adapted to dancing or athletic sports, and the saving in broken 


HE ELASTIC RUBBER 


The elasticity of the floors 


Falling down stairs is a luxury, For particu- 


HOUSE Co, 


Elastic-Asbestos Factory Chimneys a Specialty. 


—Scribner’s Magazine. 





‘*No news is good news,” perhaps. 
But you can’t make an editor believe it.— 
Westborough Tribune. 


‘*A penny for your thoughts !” said 
the editor of the cheap evening paper, as he 
clipped the best things out of the humorous 
weeklies. —Puck. 


Mrs. Prim—Your husband is quite 
literary, | am told, 

Mrs. Missit—Yes, indeed. Why, with his 
books and papers he litters a room worse than 
any one I ever saw.—Chicago /nter Ocean. 


The Humorist (presenting slip of 
paper)—I bring you, sir, a joke from away 
across the continent. 

The Editor (reading)—Yes, it seems rather 
far-fetched.— Town Topics. 


** Onward and Upward ” will be the 
maxim of the new paper, said the editor, 
ag And it proved a happy maxim, too. 

or three short months the paper went on- 
ward, and then it went upward.—Canadian 
Bookseller. 


Texas Editor: -A Mormon editor is 
in jail for supporting four wives. 
ife—You sey he was an editor? 
** That's the way ‘t reads." 
** And he supported four wives ?”’ 
dost so.”’ 
“Well, I don’t believe it.” — Texas Siftings. 
One Success. —Tom—Queer fellow, 
that Jimson; he has no head for business, 
and he doesn’t seem to know it. 
Jack—That's so. He has failed in every- 
thing he has tried—with one exception. 
Tom— What is that ? 
ack.—As an editm. Heis the successful 
editor of The Business World.—Light. 


There was Some News.— Managing 
Editor (to Telegraph Editor)—Anything from 
the gory counties of Kentucky ? 

Telegraph Editor—Yes, sir; a feud details. 
Venowine's News. 


Young Reporter—You told me, sir, 
to boil everything down. Now what shal! I 
do about that little explosion in the Exposi- 
tion building this morn—— 

Editor—Explosion in the Exposition build- 
ing! Blow it up! blow it up!—JSoston Post, 


Jinks (at a meeting)—That man you 
asked about is not a delegate. He is a re- 


rter. 

Blinks—Um—he must be a new man, then, 
Just starting in journalism, isn’t he? 

“Yes. How did you know?”’ 

“Oh, he has a sort of a solid, prosperous, 
moneyed air.”—New York Weekly. 


‘*Why don't you go to work?” she 
asked of the tramp. 

“ T am a-working, lady.” 

“At what? You show no signs of :t.” 

**No matter for that,mum, I’m a-working 
as a traveling adver. for a soap firm. 1’m the 
* Before Using’ card,and my pardner around 
the corner represents the After Using’ end 
of the combination. Thank you, mum.’’— 
Philadelphia Times. 


Author—What do you see wrong 
about my sketch ? 

Editor—This mountain you describe is just 
8,000 feet higher than any mountain in the 
known world. he American reader will 
stand considerable exaggeration without kick- 
ing, but I am afraid this is too much. You 
must lower that mountain at least 7,000 feet 
if you expect me to publish your sketch,— 
Drake's Mavazine. 
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York, June 18, 1890. 








